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Introduction 

Following conversations held during our annual reflection session, it was 

agreed to use social media to ‘advertise’ what we are all about and the work 

we are doing. SI Manchester has an active Facebook page which is managed 

by three members who all have access to publish posts. Having three people 

has meant that we are spreading the load and are able to post consistently 

and persistently.  

Facebook page - https://www.facebook.com/SoroptimistManchester 

It was decided to start with updating the profile picture and the cover photo to reflect an example of service 

that we were doing and the diverse nature of our club.  

 
Figure 2 - Cover Photo 

 

We also updated the bio to “Women inspiring 

action, transforming lives, making a difference to 

others and having fun in the process!      ” 

 

Twelve-week Campaign of regular Facebook Posts 

We then commenced a twelve-week campaign, which started mid March 2024 with a post about who we are 

(See Appendix 1), information which was taken from the SI website and from our Prospective New Members 

pack. https://tinyurl.com/SI-Who-We-Are 

We then posted on a weekly basis for the following eleven weeks. The posts 

were prewritten and uploaded and scheduled to be published to our 

Facebook page at 7.30am each Saturday morning to ensure it would pop up in 

peoples Facebook feed during the weekend when it was more likely to have an 

impact. 

Week 2 was a post about our club history (See Appendix 1),  

https://tinyurl.com/SIM-Our-History  

309% increase in 
people visiting our 

Facebook page 

Figure 1 - Profile picture 

https://www.facebook.com/SoroptimistManchester
https://tinyurl.com/SI-Who-We-Are
https://tinyurl.com/SIM-Our-History
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Week 3 started a run where each week, for the following 9 weeks, we put a post up about each of our projects 

and called this  Shining a light on our projects .  

Each post would include a picture, a write up of the project and the support we have given and would include 

the website of the project. The projects, and links to each of the Facebook posts, are as follows: - 

 

Shining a light on our projects  

Week 1 Emmeline’s Pantry https://tinyurl.com/SIM-Emmelines 

Week 2 The Pankhurst Trust and Manchester 
Women’s Aid 

https://tinyurl.com/SI-Pankhurst-partnership 

Week 3 New Hope https://tinyurl.com/SI-New-Hope-Project 

Week 4 WomenMATTA https://tinyurl.com/SI-and-WomenMATTA 

Week 5 MASH - Manchester Action on Street Health https://tinyurl.com/SI-MASH 

Week 6 Act4Africa https://tinyurl.com/SIM-Act4Africa-projects 

Week 7 Early Essentials https://tinyurl.com/SIM-Early-Essentials 

Week 8 S.A.L.V.E. International https://tinyurl.com/SIM-SALVE 

Week 9 The River Manchester - Empowering 
survivors of domestic abuse 

https://tinyurl.com/SIM-THE-RIVER 

 

The final week was a post about the Climate Fresk Workshop, held on 

Saturday 1st June 2024 at Stretford Public Hall, and included members 

from SI Manchester, SI Liverpool, SI Southport and SI Bolton.  

https://tinyurl.com/SIM-Climate-Fresk 

  

  

126% increase in 
reaching people 

on Facebook 
64% increase in 

people following 
our  Facebook page 

Figure 3 - Climate Fresk Workshop 

https://tinyurl.com/SIM-Emmelines
https://tinyurl.com/SI-Pankhurst-partnership
https://tinyurl.com/SI-New-Hope-Project
https://tinyurl.com/SI-and-WomenMATTA
https://tinyurl.com/SI-MASH
https://tinyurl.com/SIM-Act4Africa-projects
https://tinyurl.com/SIM-Early-Essentials
https://tinyurl.com/SIM-SALVE
https://tinyurl.com/SIM-THE-RIVER
https://tinyurl.com/SIM-Climate-Fresk
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Additional Posts 

At the beginning of the year, our President Elect, Fiona Spencer, was 

interviewed for the Podcast – Meet the Mancunian. We have promoted 

this far and wide and then put the link to this podcast on the bottom of 

almost all our posts. (See below) 

During the twelve-week campaign, as well as the weekly posts outlined 

above, we included topical posts about any events we were attending , 

we promoted our speaker evenings and invited anybody who would like 

to come along (these were also shared onto local Facebook groups). For 

example, this post when we had Rev. Jean Hurlston from Oldham Street 

Angels https://tinyurl.com/SIM-Street-Angels-Speaker. We also shared 

content from our partners, and created a couple of generic posts with a Call to Action, like the one below1 : - 

Do you want to be part of an International Women’s Organisation? 

Do you want to make a difference to the lives of women and girls everywhere? 

Do you want to work with liked-minded women? 

Yes?  

Then you’re in the right place!  

We are looking for new Members. Join your local club today and you will belong to a organisation of women working to improve the lives 

of women and girls locally, nationally and internationally. 

Help us transform the lives of women and girls. Join us and make a difference!  

https://sigbi.org/get-involved/membership/club-membership/ 

Listen to Season 7, Episode 8 of the MeettheMancunian podcast for inspiring stories of women empowering communities. Hear 

Fiona Spencer, Vice President of the Soroptimist International Manchester Club talk about how they make a difference - "I think that the 

people who surround you and the work that you can do with them is the most important lesson… by working with people and helping 

encourage them to want to make a difference too."  

Listen now:  

https://www.meetthemancunian.co.uk/meet-the-mancunian.../ 

#soroptimist #peace #change #makinglivesbetter #promotingpeace #women #effort #faith #world #unitednations #ngo #opinion 

#positivethinking #bringachange #peaceonearth #wisdom #mindfulness #peaceonearth #soroptimist #nonprofit 

Figure 5 – Call to Action Post 

 
1 https://l.facebook.com/l.php?u=https%3A%2F%2Fwww.meetthemancunian.co.uk%2Fmeet-the-mancunian-talking-supporting-women-and-girls-
with-fiona-
spencer%2F&h=AT2WX164NQTaVdL7SlGkbw1BGocaD2dU323uuzeGsNokMR5Wlq80PvjqoM_P0opUCl4YYVnJ7dAK0d1xmqj0B2Ol0qhoDhafQ6aY-
CCUGB492SrdT0mjiLznW5yP4QLBoA&s=1 

 

Figure 4 - Meet the Mancunian Podcast 

https://tinyurl.com/SIM-Street-Angels-Speaker
https://sigbi.org/get-involved/membership/club-membership/?fbclid=IwZXh0bgNhZW0CMTAAAR0zEl6lnzfa_uSSsHMu9LqMzOp5whGsqXjHYvWhuJ8nUAAwV5T8J83woUo_aem_VRBZYJ9keANIISqKbKWocw
https://www.meetthemancunian.co.uk/meet-the-mancunian-talking-supporting-women-and-girls-with-fiona-spencer/?fbclid=IwZXh0bgNhZW0CMTAAAR2an3lqJHEwy1eWuuzv4znKwGflnoDPC9xErwAQvi0OQCXoG3M6fZmTKsw_aem_m48mYSqM-qCZmUstkt3KlQ
https://www.facebook.com/hashtag/soroptimist?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/peace?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/change?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/makinglivesbetter?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/promotingpeace?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/women?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/effort?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/faith?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/world?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/unitednations?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/ngo?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/opinion?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/positivethinking?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/bringachange?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/peaceonearth?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/wisdom?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/mindfulness?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/peaceonearth?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/soroptimist?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://www.facebook.com/hashtag/nonprofit?__eep__=6&__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=*NK-R
https://l.facebook.com/l.php?u=https%3A%2F%2Fwww.meetthemancunian.co.uk%2Fmeet-the-mancunian-talking-supporting-women-and-girls-with-fiona-spencer%2F&h=AT2WX164NQTaVdL7SlGkbw1BGocaD2dU323uuzeGsNokMR5Wlq80PvjqoM_P0opUCl4YYVnJ7dAK0d1xmqj0B2Ol0qhoDhafQ6aY-CCUGB492SrdT0mjiLznW5yP4QLBoA&s=1
https://l.facebook.com/l.php?u=https%3A%2F%2Fwww.meetthemancunian.co.uk%2Fmeet-the-mancunian-talking-supporting-women-and-girls-with-fiona-spencer%2F&h=AT2WX164NQTaVdL7SlGkbw1BGocaD2dU323uuzeGsNokMR5Wlq80PvjqoM_P0opUCl4YYVnJ7dAK0d1xmqj0B2Ol0qhoDhafQ6aY-CCUGB492SrdT0mjiLznW5yP4QLBoA&s=1
https://l.facebook.com/l.php?u=https%3A%2F%2Fwww.meetthemancunian.co.uk%2Fmeet-the-mancunian-talking-supporting-women-and-girls-with-fiona-spencer%2F&h=AT2WX164NQTaVdL7SlGkbw1BGocaD2dU323uuzeGsNokMR5Wlq80PvjqoM_P0opUCl4YYVnJ7dAK0d1xmqj0B2Ol0qhoDhafQ6aY-CCUGB492SrdT0mjiLznW5yP4QLBoA&s=1
https://l.facebook.com/l.php?u=https%3A%2F%2Fwww.meetthemancunian.co.uk%2Fmeet-the-mancunian-talking-supporting-women-and-girls-with-fiona-spencer%2F&h=AT2WX164NQTaVdL7SlGkbw1BGocaD2dU323uuzeGsNokMR5Wlq80PvjqoM_P0opUCl4YYVnJ7dAK0d1xmqj0B2Ol0qhoDhafQ6aY-CCUGB492SrdT0mjiLznW5yP4QLBoA&s=1
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Each member has been asked to please share each of the posts to their own Facebook page and the posts 

have also been shared on to local ‘What’s On’ type Facebook pages. In Manchester we have posted on: - 

• Local volunteering roles and community events. 

• What's On In Sale  

• Sale, Timperley & Altrincham 

• TRAFFORD AREA for business and the community 

We have also posted to the SI South Lancs page to allow other clubs to see and potentially reshare or copy the 

post. The more interaction that a post gets, the more likely it is that Facebook will automatically show it to other 

people who may be interested, whether that is our own members or other soroptimists from region or further 

afield. Comments also help in increasing the reach of a Facebook post. 

For example, the Call to Action post above was one of our most successful posts with a reach of 1,026, 

impressions of 1,250, 39 interactions and 29 link clicks. These were all much higher than typical posts. See 

Appendix 5 for further details. 

Keeping the website up to date 

As part of the campaign we have signposted people to our 

club website. As a club, we understand the importance of 

keeping the website up to date. This is the world’s window 

into our club, the work that we do and the diversity of 

projects that we support. Another member of the club 

updates the website on a very regular basis. 

The Club News section is updated regularly after our 

events. Sometimes the same information is used for 

Facebook and the website so as not to duplicate effort. 

 

 

 

 

 

 

 

 

 

https://www.facebook.com/groups/localvolunteerrolesandcommunityevents/?__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=%2Cd-UC%2CP-R!%3Av-R
https://www.facebook.com/groups/whatsoninsale/?__cft__%5b0%5d=AZUbNf0R7HdGKIakkMpKpvOMcGcM5PMR1umb4ub2cFuCgtNlp87igwUbYCHpXpzqpRhnQ50_ij_Y388sAz78vZwYoBnDbsvYLJ3ppcZM3ZyBcBiPE5ducMnhni9Q8wBnhG0pgvbM6z4icB2psqoLl9TgRYaSrobjvL10huoAq-rprIWbXbEz1gCdODUsTSQEcyS-LOCGT1Z2mEzjEBKu4BFO&__tn__=%2Cd-UC%2CP-R!%3Av-R
https://www.facebook.com/groups/360397798240180/?__cft__%5b0%5d=AZWn0X43g43HnOx-tv71IGg_DPeJPMwRtou4DL09rOvdF7fS9LJSrsJvJ7aKrV5EHw6l92Th4R1NVyPgbSKr8ZsiPifcbW0-eaDAGwEx8Is7ipewiYxjDN12vEYk6wU0HVe0DTpgk0yx2HU-57tNYjNdoSYaMDc-snakHveiPFzgHarkLUmDGDGhDscvu-XLcB1qzROXE35ICi1RUqUzeCb5&__tn__=-UC%2CP-R!%3Av-R
https://www.facebook.com/groups/442813299449856/?__cft__%5b0%5d=AZWn0X43g43HnOx-tv71IGg_DPeJPMwRtou4DL09rOvdF7fS9LJSrsJvJ7aKrV5EHw6l92Th4R1NVyPgbSKr8ZsiPifcbW0-eaDAGwEx8Is7ipewiYxjDN12vEYk6wU0HVe0DTpgk0yx2HU-57tNYjNdoSYaMDc-snakHveiPFzgHarkLUmDGDGhDscvu-XLcB1qzROXE35ICi1RUqUzeCb5&__tn__=-UC%2CP-R!%3Av-R
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The write ups highlight the diversity of 

projects that we support and show 

how active we are as a club. 

We also make sure that the meetings 

and events section is kept up to date 

so that when prospective new 

members look at what we are doing 

they are able to select what they might 

like to join in with. 

 

 

Testimonial 

From Carole Swarbrick: Re the website  

During a conversation about Soroptimist International a former Lord Mayor of Manchester Carl Austin-Behan 

OBE DL was directed to the website. He was so impressed and interested in learning more about the 

organisation that he has expressed an interest in attending our fund raising event in October.  

 

The ‘Ripple Effect’ of talking about Soroptimism…… 

We have talked about Soroptimism at face-to-face meetings also, 
which has caused a Ripple Effect and increased our supporter 
pool. 

One Soroptimist (Fiona) goes to a stitching group -  

✓ Talks about Soroptimism and SI Manchester’s project ‘Early 
Essentials’ 

✓ Stitchers introduce ‘Early Essentials’ as a possible ‘Linus 
Project’ beneficiary 

✓ & Stitchers, plus family & friends, also begin knitting for ‘Early 
Essentials’! 

Another Soroptimist (Liz) goes to the Ashton Village Saver shop - 

✓ Talks about Soroptimism and SI Manchester’s projects including ‘New Hope, Orissa’ & ‘Early Essentials’ 

✓ Shop owners Mum & her sister get busy knitting 



Page | 7  
 

Another Soroptimist (Rosemary) is having dinner with a friend - 

✓ Talks about Soroptimism and SI Manchester’s project ‘Early Essentials’ 

✓ This friend sets up a group called the Chorley Knitters and is knitting baby clothes and hats for SI 
Manchester’s projects 

All of this not only gets Soroptimism out there, it also increases our pool of supporters which we feel is crucial 

for a viable club. As each of these groups donate their items for our charities we post about this on our 

Facebook page and website. 

Results 

When we review the insights, taken from Facebook, we can see a huge 

increase in interaction on our Facebook page. The amount of people overall 

that our Facebook page has reached (our reach) has increased by 126% (see 

Appendix 2), the amount of visitors to our page has increased by 309% (see 

Appendix 3), and the amount of followers of our page has increased by 64% 

(see Appendix 4). These were the results for the period 16th March 2024 – 15th 

June 2024 in comparison to the previous 3 month period. 

This year, we have received ten new member enquiries and so far, have five 

new members this year.  One of which we can attribute directly to this 

campaign. Claire Hughes saw our posts and was keen to get involved. See her 

testimonial below. 

 

 

Testimonial  

‘I use social media regularly to organise my social life and regularly sign up for activities such as book clubs, 

crafting classes and live, local events. When the post for SI popped up on my Facebook feed, I was immediately 

intrigued to find out more - it was an organisation I’d not heard of.  

The post was a great hook, prompted me to get in touch and within a week or so I was invited to attend one of 

their scheduled monthly meetings. Then, after being welcomed by such an enthusiastic, warm and inclusive 

group of women it was a very easy decision to sign up and join. A great example of the positive impact of social 

media!’ 

Claire Hughes (Attended May meeting, joined 12th June 2024) 

 

During this period SI Manchester has “Risen Up and Roared” about Soroptimism as a whole, about the work 

that we do specifically in SI Manchester, and the projects we support.  

At least 1 new 
member because 
of this campaign 

10 new member 
enquiries this 

year 
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Appendices 

Appendix 1 

Who We Are post -        Our History post -  
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Appendix 2 - Facebook reach 

This metric counts reach from the organic distribution of our Facebook content, including posts, stories and ads (if we had ran any during this period, but we had 

not). It also includes reach from other sources, such as tags, check-ins and Page or profile visits. Reach is only counted once. This metric is estimated by Facebook 

using sampling and modelling algorithms. Our reach increased by 126%, compared with the previous 3 months. 

 

 

 

 

https://business.facebook.com/latest/insights/results?asset_id=717042775013374&ad_account_id=6016237822743&time_range=%257B%2522end%2522%253A%25222024-06-15%2522%252C%2522start%2522%253A%25222024-03-16%2522%257D
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Appendix 3 - Facebook visits 

This is the number of times that our Page or profile was visited, which increased by 309%, compared with the previous 3 months. 
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Appendix 4 - Facebook follows 

This is the number of times that accounts followed us during 16th March and 15th Jun, compared with the previous 3 months, an increase of 64% 
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Appendix 5 – One of our posts with the largest interactions 

Content impressions - The number of times that our content was on screen. Content can include formats, such as posts, stories, reels, videos and more. 

Post interactions- The number of post likes or reactions, saves, comments and shares minus the number of deleted interactions. 

Facebook post link clicks - The number of clicks on links within posts that led to destinations or experiences, on or off Facebook. 

 

 


