RACHEL WEINHOLD | GROWTRAFFIC

USING SOCIAL
MEDIA TO BENEFIT
YOUR CLUB




i

5 PLATFORMS TO
GROW YOUR CLUB
MEMBERSHIP

(Or at least increase awareness!)




WHAT'S THE ?
POINT OF
SOCIAL MEDIA?

(Or why should you bother?)




e |s powerful AND FREE!

e Lets the world know about The
Soroptimists.

e Enables you to reach new, potential

Yy
O @B

® e Can increase the impact of
In SOCIAL MEDIA.. programme action.

e Makes your club relatable &

f approachable.
@ @ e Improves the relationship with
parther agencies.
>

e Increases the reach of your content.
e Creates engaged traffic/enquiries.




i

1. FACEBOOK

(The original social hetwork)




e The most social of the social
media platforms.

e 1+ Billion users worldwide.

e Where users go to relax, be
entertained & connect with
friends & family.

e The place to go to build

e Best for sharing club news &
making connections.



e Presents content according to

Ry Y.y, relevance; prioritises friends &
. "‘-.“'A Q . :;7‘: e '
b AW, R family.
: f'Q' .\‘_ .
b - . A« Prefers native content.
: e~ o \X/ants to keep users on Facebook.

T
B

o Will actively penalise content &

"®ms A users.
& g™ ' « Organic reach is declining so you

*

'y must evolve & post smarter.

A

A

» * Prioritises conversations over likes,
so get people talking.

-




POOR FACEBOOK EXAMPLE

Posted by admin.

Ambiguous
or passive
aggressive
tone.

N—"

Clickbait -
loaded

9+ o = P
= - 1] o)
!. Bacup Past & Present 2 Joined * + Invite Q

No hashtags
or emotion.

¥, Ste Thornton & General

9 @ .10

How many folk on here have been glad of Morrisons staff posting that
their lost Bank Card is safe and sound and waiting at the service desk?

l‘a Sandra Barker, Jennifer Cudwortt

Like

and 72 others 64 comments

Comment

#supportlocalbusiness

View 37 more answers All comments w

1 post

2 Lisa Fell

= If anything Sarah was doing them all a favour letting
them know where their parcels were! It's not like she
gave out a load of people’s addresses, phone numbers
and their bank details! | don't understand how a kind
gesture can cause such an issue.

besteverpiccalilli

No photo or
multimedia.

See All

question.

Mor... See more
Like - Reply - 14 r
Recent media

Liz Haughan

| have no problem with what Sarah did but the person
complained to Head Office so any action would be taken
by them and not locally. | think all the staff at the Bacup
Morrisons are great. | think the real culprit is the courier

. H‘-wh

Set ol
& ot ) 0
g -~

who dumped all the parc... See more

Like - Reply




GOOD FACEBOOK EXAMPLE

Upbeat text.

= 2 1
(oY e .- #H o » ~
' Rossendale Soroptimists
Check out this beautiful blanket, knitted with love
by Rossendale #Soroptimist Carol for the
Women's Fistula Hospital in Ethiopia -

Bright

photo of a

Soroptimist .

doing T

programme == ot

: @ oL ppropriate

acten. G hashtag.

Link to e

partner 0 ===

website. &

Varied
reactions &
comments.
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2. TWITTER




e The broadcasting platform.

e 330 Millions users worldwide.

e Where users go to get news &
find out about trends.

e The place to go to broadcast
& lobby.

e The platform to connect with
celebrities, politicians &
organisations.

e Best for promoting causes
and making change.




e Presents content according to
relevancy & engagement.

e Favours rich, multimedia content.

e Wants to keep users on Twitter.

e Tweets have a lifespan of just 20
minutes.

e Use Twitter reactively, to jJump on
trends & lobby politicians.

e Retweets are the best
engagement so create easily
sharable content.




POOR TWITTER EXAMPLE

Brand trying to be BB DiGiorno Pizza &
human/funny. s oy

No tags and
WhylStayed You had pizza. ?:x(f?r:)lgon.

Completely post.

missed the
point of the

hashtag. Keosha Varela
So many courageous ppl sharing their

stories re: #whyistayed and

#whyileft. Domestic violence is often a Insensitive when
hidden issue, bring it to light! posted next to

i _ _ ' contributors.
p Adrienne Airhart
& | couldn't face the fact that | was a

| textbook statistic: if (step)daddy hurts
you, so will hubby. #whyistayed




GOOD TWITTER EXAMPLES

/4 . Sl StHelens &3 elens - Sep 19
B Wonderful to

Partners tagged.

Important causes
highlighted.

Soroptimist Croydon & District @SICroydon - Sep 22

Women are invaluable actors for the development of the rural areas.

Good
hashtags.

Relevant, " O A ‘ Bright photo.
shareable .

‘Ecofeminism is about respect’: the activist working to revolutionise w L-k d
Ma S t ble f continued her work even = IKes an
oo i omment retweets.
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3. LINKEDIN

(The network for credibility)




e The B2B social media platform,
built for professionals.

e 740 Million users worldwide.

e The best network for
demonstrating knowledge &
building credibility.

e The platform to connect with
businesswomen & partner
agencies.

e Best for industry experts.




e Timline ordered by the "people
you know, talking about the things
you care about".

e Relevancy trumps recency, so
posts can have a life span of
several weeks.

e Tailor content to focus on causes
& programme action.

e Longer form content works best.

e Find communities to learn from &
lead conversations.

e Encourage conversations.




POOR LINKEDIN EXAMPLE

Also very, very irritating for the person who asked
Random summary. you a question #LinkedIn

Adnan Rafique « 2nd Cringeworthy!
@ Here to add value | Martial Arts Instructor | Trainee

Solicitor
1d

When someone asks you a question.

Count to 30 before you answer.

Odd spacing.
It's very, very powerful.

nointless

] So i'm toid.
message.

O 27 18 Comments

1:00 PM - Jun 16, 2019 ©)

| | -
QO 80 boredpanda.com




GOOD LINKEDIN EXAMPLE

rod R R “or
mentions wLooking forward %o this enlightening convarsation TOMORROW (§/18/2021) with

event' but Dr. Amber Tichenor, PhD = ‘ y
then PR Yessage me i you ar interestad in joining and | will share the Zoom ik i View full profile
focusses .

on the

issues.

Dr. Amber Tichenor, PhD

Tagged
partners.

hashtags.

Because true power doesn't
come from rivalry.

It comes from uplifting,
empowering and supporting
our sisters, our friends, our
daughters and womankind.

%k

Bespoke
graphic
with
photo.

Varied
reactions &
comments.
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4 INSTAGRAM

(The network to share photos




e The image sharing social
platform.

e 1.5 Billion users worldwide, 65%
of which identify as female.

e Can share videos as well as
photos & graphics.

e The place to find influencers &
trends.

e Very stylised & image conscious.

e Best for connecting the personal
(photos of members doing PA) &
the cause (period poverty).




e Content prioritised by both the
poster & the viewer; interest &
engagement.

e The network for sharing what
you're doing with a wider audience.

e Use interesting & varied images &
videos.

e Play with filters to add style.

e Remember to use hashtags to

e Encourage engagement &
comments by asking questions.



POOR INSTAGRAM EXAMPLE

BBsports . Follow

Toronto, ON

Boring, slightly e SATRE S VRS GE
disgusting photo. LA L . . ,

Liked by bertsson No hashtags or
Photo not BBsports Got a big race coming up? links.
related to ey
n Make sure to get some protein in your /

body (like these delicious beans)... and

\ a get some great sneakers on your feet.

Runners now 20% off in store until
Monday! ... more




GOOD INSTAGRAM EXAMPLE

Relevant message.

soroptimistglobal * Follow

NO

Custom e

graphic that EE lunch our 202 o f;rtl‘;%‘s
includes a ggea.
photo.

SIA LIVE YOUR DREAM AWARDS (& Zrorimisioes rB Links _to
PROGRAMME websites.

Provides education and training grants

HashtagS. "' R{f for women to lift them out of poverty o C-) -

#HLPF #SDG1 stk Hashtag
variations.

(1) For ififo and resources about COVID-19, visit the COVID-19 Information Center. @ 2




T

S _TIKTOK
(The left-field network!)




e The newest social media
sensation.

e The platform for sharing short
videos (30 seconds - 1 minute),
often set to pop music.

e 1 Billion users worldwide.

e TikTok grew by 49% Iin 2019,
making it the fastest growing

e 50% of users are female & 53% of
users are under 35.



e Content prioritised by interest.

e Content is exclusively short
videos, so takes some practice.

e Use snippets of longer videos, &
play with music & filters.

e Create 'taster content & alignit to
a theme/cause.

o If TikTok Is too hard & doesn't

target ideal demographic, then opt

videos can be created, hosted &
shared.



GOOD TIKTOK EXAMPLE

Varied hashtags.

d‘ o' TikTok

x @sareh.ameri P Report i
Short’ G Ern":aiai" 2020-2:9 Follow
re levant’ #soroptimist £Zdubai #foryoupage #women #girls #educatetolead
c!J‘Stom I original sound - Sareh Al Ameri
video.
@ 200 @ 275 shareto @ ) O @
https://www tiktok.co tai/video/67913607930582 Copy link
v
violence against women
access to water and food
Text overlay. L L ety

Soroptimist International

\__) "4 £ Gulfin Dubai

<]




GENERAL ?
POSTING
TIPS

(How to get social media right)




o [t's SOCIAL media - be upbeat &
iInteresting.

e Tell the human stories - don't post sales
messages.

e Connect to the theme - & use hashtags to
emphasise.

e Use multimedia photos where possible -
& make the photos varied.

e Don't be exclusive - use social to extend

e Be responsive - find a way to keep people
INn your network.




e Have a plan - understand what you're
trying to achieve.

e Use social media as your amplification
channels, not your personal sales
channels.

e Create unique posts, preferably native
where possible.

e Don't assume everyone will see your
posts. Post often & repeat messages.

e Learn & adapt - use analytics to improve &
be flexible.




T

ANY
QU ESTIONS?

& www.growtraffic.co.uk
() @growtraffic




