
PR: Getting your Club in the News
Deborah Kingsley, Liz Batten & Kathryn Furnell



In today’s session we’ll cover

• Back to basics – Liz

• What constitutes ‘news’ Debs

• Alternative routes and ideas Kathryn 

• Your examples and SIGBI support Debs

It’s an informal chat – please do ask questions as we go along



Back to basics



Back to Basics 

• Research your local media: 
newspapers, TV, radio, local 
freesheets, parish magazines etc. 

• Contacts section of website for 
email addresses and sometimes 
phone numbers

• Find out who’s who and build a 
relationship 

• Find out about deadlines and 
provide the content they want 

• Make sure you provide a reliable 
contact who will respond 
promptly and give them what 
they need 

• Get your Club a place in their 
‘good contacts’ book



That’s TV Freeview 7/8

Have you heard of it? 

In our Region: 

Hampshire

Solent 

Surrey 

Wiltshire 





An example from South East 
England Soroptimists





What constitutes ‘news’



What Constitutes ‘News’

Put yourself in the position of a local journalist. She’s:

• Probably covering a number of publications

• Receiving 100s of submissions daily

• In competition with TikToK, Facebook, local news feeds 
etc

Make life easier for her!

“Just because its worthy, doesn’t make it 
newsworthy” Alistair Campbell



What Constitutes ‘News’

• Look for the hooks and angles in your story (emotional 
connections, people stories etc)

• Make it local 

• A photo can say 1000 words – it doesn’t always need a big story 
(and offer it to the picture desk)  

• UN Days

• Anniversaries, progress updates 

• Comments on local initiatives can all raise awareness

• Joint releases with other groups to add more value



Alternative routes and ideas



Alternative Routes

• What does this image 
show?

• What if your local paper is 
no longer in print?

• There are alternative 
routes to build effective 
communications and 
promote our work…



Social Media

• Oodles exist - hone it down – who is our audience - where do 
they spend time?

• Clubs can be most effective on Facebook.

• Regular, consistent posting builds trust as well as awareness.

• Engagement builds community – be active and inter-active. 

• Use the analytics – see what has worked, do more of this.

• Split the job between 2 or 3 of you (Admins).



Posting

• Develop a content plan and schedule it.

• Tell people who we are, what we doing, and why.

• Say ‘Please comment, like and share’. Ask for opinions.

• Use photos and other images/diagrams.

• Use links in your posts to your website.

• Follow and be followed.

• Post and comment on the many community group pages, local MPs, 
county councillors, women's issues etc.

• Your posts will be searchable – include # 



Other Opportunities To Tell 
Your Stories

• Write guest blogs and opinion pieces that showcase our 
expertise and share our successes.

• Speaker slots – where you can add real value and insight. 
Online as well as offline opportunities exist.

• Local radio – don’t neglect your local radio station. Don’t worry 
about being live on the radio, chances are you’ll be recorded. 

• Be ready when any of the above appears online/in social media.



Help from the SIGBI Hub



SIGBI Support

Ready to go graphics

Key messages



SIGBI Support

Webpage link 
about our work on 

Cervical Cancer

The Hub



Thank you 



Southern England Soroptimists 
in the News

Which Club made the most 
impact? VOTE NOW! 



CONGRATULATIONS! 
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